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EDITORIALS 


—This week, just one year 
and a week following the ap- 
proval of a modest budget for a Consumer and Trade 
Relations Program by the NCA Board of Directors, 
there is being brought into play the greatest concentra- 
tion of canned foods consumer publicity ever known. 
The sheer volume is staggering, so much so that it’s 
next to impossible to keep up with it as it crosses our 
desk. 


CONCENTRATION 


To the news stands this week for instance, come the 
february issues of “Seventeen” and “Parents” maga- 
zines. And to the counters of thousands of grocery 
stores, the February issue of “Family Circle’. These 
are deseribed on another page in this issue, and there 

-no intention of repeating here. In passing though, it 

ould be noted that these hard-hitting features are 
re and unadulterated. The theme is “Canned” 

‘cods, not ‘“‘processed” foods. They are built around 

' - convenience, economy and the glamour that can be 
duced with canned foods. 


\s if three national features with grocers the coun- 
over cooperating appearing in one week were not 
ugh, there is also appearing in newspapers and 
azines, on radio and television, and in trade papers, 
s of the National Kraut and Frankfurther Week, 
‘onal Cherry Week, advertising and recipes featur- 
Blue Lake Beans, canned ham, pea, and yam com- 
ations, Florida citrus, canned tuna and so on ad 
nitum. ... The Continental Business Paper Ad in 
« January 31 issue of Time on the stands this week 
‘tures canned corn, the February issue of “Fortune” 
‘tures tomatoes. Undoubtedly some have been over- 
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leoked—the USDA corn and bean plentiful prozram 
for instance. 


MARKETING —Dream stuff all of it, and there is 
STUDY little wonder that buyers are tak- 

ing another look at canned foods 
and tying in with these excellently excuted programs. 
The American Stores Company of Philadelphia have a 


- long record of friendly cooperation with the canning 


industry. So that the news of the study of the basic 
economics of canned foods distribution and merchan- 
dising to be conducted in their stores was no surprise. 
Also, it is not surprising to learn that the study will 
be a most complete one, carefully planned and executed 
over a long term. Unless we miss our guess by a wide 
mark, however, a great many people are going to be 
surprised at the results. Our grocer friends are no 
different than any other business man in this atomic 
age. The times and customs have changed so quickly 
that none of us has scarcely had time to keep up with 
the facts. As a result there have been many costly mis- 
understandings between buyer and seller. Both prom- 
ise to learn much from this study to their mutual 
benefit. But, if they learn nothing more than the 
mechanics of working as a team, then the study will 
have been eminently successful. 


It’s rather hard to believe that just a little more than 
a year ago, and less, there were a great many people 
of known repute who patently preached that the indus- 
try was not yet ready for an advertising an] promotion 
program, and just as many more of the firm conviction 
that the Association had no business meddling in the 
sales end of the canning industry. 
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CANNERS 


SCHOOLS 


JANUARY 31-FEBRUARY 1, 1955— 
TRI-STATE PACKERS’ ASSOCIATION, Annual 
Fieldmen’s School, University of Mary- 
land. 


JANUARY 31-FEBRUARY 1, 1955— 
OHIO CANNERS ASSOCIATION AND OHIO 
STATE UNIVERSITY, Annual Canners and 
Fieldman’s School, Ohio State Univer- 
sity, Columbus, Ohio. 


FEBRUARY 1-2, 1955 — MINNESOTA 
CANNERS ASSOCIATION, 8th Annual Can- 
ners and Fieldmens Short Course, Leam- 
ington Hotel, Minneapolis, Minn. 


FEBRUARY 1, 2, 1955 — CANNERS 
LEAGUE OF CALIFORNIA, AND UNIVERSITY 
OF CALIFORNIA, 1st Annual California 
Processors Fieldmen’s Conference, Uni- 
versity of California, Davis Campus. 


FEBRUARY 2-3, 1955 — OHIO STATE 
UNIVERSITY, Canners’ Short Course, Co- 
lumbus, Ohio. 


FEBRUARY 2, 3, 4, 1955—PENNSYL- 
YANIA CANNERS ASSOCIATION AND PENN- 
SYLVANIA STATE UNIVERSITY, 10th Annual 
Fieldmen’s Conference, Nittany Lion Inn, 
Pennsylvania State University, State 
College, Pennsylvania. 


FEBRUARY 7-12, 1955—NORTHWEST 
CANNERS 34th annual Food Processing 
Short Course, Food Technology Depart- 
ment, Oregon State College. 


FEBRUARY 8-9, 1955— NEW YORK 
STATE CANNERS AND FREEZERS ASSOCIA- 
TION in cooperation with Cornell and Ge- 
neva Experiment Stations, 30th annual 
Raw Products Conference, Jordan Hall, 
Geneva. 


FEBRUARY 22-24, 1955 — Technical 
School for Pickle and Kraut Manufac- 
turers, Kellogg Center, Michigan State 
College, East Lansing, Mich. 


MARCH 8, 9, 1955 — PENNSYLVANIA 
CANNERS ASSOCIATION, Second Annual 
Canners Workshop, Yorktowne Hotel, 
York, Pennsylvania. 


MARCH 9, 1955—TRI-STATE PACKERS’ 
ASSOCIATION, Annual Sales Clinic, Had- 
don Hall, Atlantic City, New Jersey. 


MARCH 10, 1955 — WISCONSIN CAN- 
NERS ASSOCIATION, Annual Sales Con- 
ference, Schroeder Hotel, Milwaukee. 


MAY 13, 14, 1955 — PENNSYLVANIA 
CANNERS ASSOCIATION, Fourth Annual 
Sales Clinic, Bedford Springs Hotel, Bed- 
ford, Pennsylvania, 
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CHICAGO CONVENTION 
CALENDAR 


(Subject to Revision and Addition) 

All Meetings of NCA at the Conrad Hilton ; 
C.M.S.A. exhibit at Conrad Hilton; N.F.B.A. at 
Palmer House; PICKLE PACKERS at Drake; 
NAWGA, PRESERVERS at Morrison. 


Tuesday, February 15 to Friday, February 18- 
NAWGA Meetings. 


Tuesday, February 15 10:00 A.M. Scientifie Re- 
search Committee. 

Wednesday, February 16 9:00 A.M. N.C.A. 
Tenderometer Committee; 10:00 A.M. N.C.A. 
Scientific Research Committee; 2:00 P.M. Tech- 


nical Advisory Committee to N.C.A. Labcling 
Committee; 3:00 P.M. Meeting and Dinner, 
N.C.A. Home Economics Committee; 3:00 P.M. 
Canning Industry Research, Inc., Conrad Hilton. 
8:00 P.M. Meeting of Technical Advisory Com- 
mittee to N.C.A. Labeling Committee. Annual 
Meeting National Red Cherry Institut:, Morri- 
son Hotel. 


Thursday, February 17--9:60 A.M. N.C.A. Process- 
ing Subcommittee on Foods in Metal Contain- 
ers, 9:30 A.M. N.C.A. Budget Committee; 
12:30 P.M. N.C.A. Administrative Council 
Luncheon Meeting; 2:00 P.M. N.C.A. Conven- 
tion Committee; 3:30 P.M. N.C.A. Labeling 
Committee. 


Friday, February 18—-National Pickle Packers As- 
sociation, Winter Meeting, Drake; 9:30 A.M. 
N.C.A. Board of Directors; 12:00 M C.M.&S.A. 
Board of Directors, Blackstone; Afternoon-—- 
National Preservers Association, Morrison; 
12:30 P.M. Luncheon, N.C.A. Board of Di- 
rectors; 2:00 P.M. N.C.A. Board of Directors; 
3:30 P.M. Forty Niner Board of Directors, 
Blackstone; 4:30 P.M. Forty Niner Annual 
Meeting, Blackstone; 5:15 P.M. Forty Niner 
Service Award Presentation; 6:00 P.M. N.C.A. 
Statistics Committee Dinner Meeting; 7:00 P.M. 
N.C.A. Resolutions Committee. 


Saturday, February 19—(All Day) National Pre- 
servers Association, Morrison ; 9:00 A.M. N.C.A. 
Nominating Committee; 9:30 A.M. (All Day) 
National Food Brokers Association Business 
Meeting, Palmer House; 10:00 N.C.A. General 
Session; 10:00 A.M. to 5:30 P.M. C.M.&S.A. 
Exhibit; 12:30 P.M. N.C.A. Claims Committee 
Luncheon Meeting; 1:30 P.M. N.C.A. Marketing 
Session; 2:00 P.M. N.C.A. Conference on Can- 
ning Procedures and Products ; 2:00 P.M. N.C.A. 
Conference on Procurement of Raw Products; 
4:00 P.M. N.C.A. Fishery Products Committee. 


Sunday, February 20—8:30 A.M. N.C.A. Legis- 
lative Committee Breakfast Meeting; 9:00°A.M. 
Technical Advisory Committee to N.C.A. Raw 
Products Committee; 10:30 A.M. Canning Ma- 
chinery & Supplies Association, Annual Meeting, 
Conrad Hilton; 1:00-5:30 P.M. C.M.&S.A. 
Exhibit; 1:30 P.M. N.C.A. Agricultural Man- 
agement Problems Conference ; 2:00 P.M. N.C.A. 
Consumer and Trade Relations Committee ; 2:00 
P.M. N.C.A. Fishery Products Conference; 
2:30 P.M. N.C.A. Conference on Factors In- 
fluencing the Shelf Life of Canned Foods. 


Monday, February 21—9:00 A.M. N.C.A. Pro- 
curement Committee; 9:00 A.M. N.C.A. Con- 
ference on Pesticide Tolerances; 10:00 A.M. - 
5:30 P.M. C.M.&S.A. Exhibit; 1:30 P.M. Na- 
tional Kraut Packers’ Association, Conrad 
Hilton; 2:00 P.M. Joint N.C.A.-C.M.&S.A. 
Technical Conference; 2:00 P.M. The Tomato 
Council, Ine., Board of Directors, Conrad 
Hilton; 3:30 P.M. Business Meeting, The 
Tomato Council, Inc., Conrad Hilton 


Tuesday, February 22-— 10.00 A.M.-5:30 P.M. 
C.M.&S.A. Exhibit; 12:15 P.M. National Meat 
Canners Association, Blackstone. 


Wednesday, February 23—9:30 A.M. N.C.A. 
Processing Committee on Foods in Metal Con- 
tainers; 10:00 A.M.-3:30 P.M. C.M.&S.A. 
Exhibit. 


SOCIAL EVENTS 


Friday, February 18—6:00 P.M. Forty Niner Re- 
ception, Blackstone; 7:30 P.M. C.M.&S.A. Past 
Presidents Dinner, Conrad Hilton. 


Saturday, February 19—6:00 P.M. Old Guard 
Dinner, Blackstone; 7:00 P.M. N.C.A. Fishery 


THE CANNING TRADE - 


Products Committee Dinner; 8:00 P.M. N.C.A. 
Research Laboratory Smoker. 


Sunday, February 20-—6:00 P.M. State Secre- 
taries Reception and Dinner, Conrad Hilton; 
6:30 P.M. Dinner, N.C.A. Raw Products Com- 
mittee and Technical Advisory Committee. 


Monday, February 21—-7:00 P.M. Young Guard 
Society Banquet, Morrison. 


Tuesday, February 22—7:30 P.M. C.M.&S.A. Din- 
ner Dance, Sheraton. 


PENNSYLVANIA CANNERS’ 
2nd ANNUAL WORKSHOP 


The Second Annual Pennsylvania Can- 
ners’ Workshop will be held in the As- 
sembly Room of the Manufacturers 
Building 25, N. Duke Street, York, Penn- 
sylvania, on Tuesday and Wednesday, 
March 8 and 9, 1955. Canning plant sup- 
ervisors and production personnel will 
thereby have the opportunity to hear and 
discuss some of the problems they are 
confronted with in the day-to-day busi- 
ness of processing foods. Harold Slamp, 
buyer of the American Stores Company, 
Philadelphia, will provide the theme for 
the meeting with an address entitled, 
“The Need for Quality Production”. 
The morning session on March 9 will deal 
with Canning Plant Safety and on 
Wednesday afternoon, March 9, Luther 
Bowman, Industry Consultant, Camp 
Hill, will discuss “Problems of Ware- 
housing”. The final item on the program 
is entitled “Meet the Supervisor”. 


The second annual University of Mary- 
land Agricultural Chemicals Conference 
will be held February 10 and 11 in the 
Southern Hotel, Baltimore. Personnel of 
the Maryland Extension Service and Ex- 
periment Station will discuss 1955 crop 
recommendations for pest and disease 
control during the two-day meeting. 


Wisconsin Canners Association has an- 
nounced that the Annual Sales Confer- 
ence of the Association will be held on 
Thursday, March 10 at the Schroeder 
Hotel, Milwaukee. Tom Raser, Roger 
Bell of the Ladies’ Home Journal, will 
be one of the headline speakers. Com- 
plete program is not available at this 
time. 


A sales training institute has been 
scheduled at the University of Wiscon- 
sin for April 27-29, 1955. Although the 
dates have been set, the Marketing Com- 
mittee of the Wisconsin Canners Asso- 
ciation is asking for a count of hands of 
those interested before arranging a pro- 
gram. Sales Training Institutes were 
held at the University during 1951, 1952 
and 1953, but none in 1954 due to the 
small enrollment in 1953. Maximum en- 
rollment is 35, minimum 20. The Uni- 
versity charges a Registration fee of 
$35.00 for the two and one-half days of 
instruction. Committee wants to know 
by February 1. 
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SALES & PROMOTION 


NCA-Acme Launch Distribution 
and Marketing Study 


Experimentation in the realm of 
canned foods marketing and sales tech- 
niques in retail stores has been started 
by the National Canners Association 
Consumer and Trade Relations Program 
with the initiation on January 1 of the 
operations phase of The Philadelphia 
Project: A Study of the Basic Economics 
of Canned Foods Distribution and Mer- 
chandising. The Philadelphia Project is 
being conducted in cooperation with the 
Acme Super Market outlets of American 
Stores Company, it was announced 
jointly by Carlos Campbell, Secretary of 
NCA, Washington, and Paul J. Cupp, 
Vice President of American Stores, 
Philadelphia. 


Throughout this long-term project, 
visualized at present as a three-year pro- 
gram, the 758 Acme Markets will provide 
a laboratory for testing canned foods 
sales management techniques, with ac- 
tivities supervised by E. Kendall Ellrich, 
formerly on the staff at the University of 
Maryland. 


NCA and American Stores plan to in- 
corporate into this study the exploration 
of all pertinent phases of canned foods 
retailing, including such subjects as sales 
per square foot, turnover, mark-up and 
handling costs. Also under consideration 
will be such possibilities as the use of 
improved shelving, space allocation, shelf 
location, promotional devices such as 
spotlighting and appetite appeal posters 
and murals, and permanent locations for 
weekly canned food display features. 

The Philadeiphia Project will attempt 
to establish a formula within which ex- 
ecutive management of the modern retail 


food store can fully realize the potential / 


of the consumer market for canned foods. 
This laboratory study is designed to pro- 
ject canned foods merchandising prac- 
tices into the future, so that it not only 
helps solve current problems and improve 
current practices, but also provides a 
program for the future that can be 
adopted by super markets everywhere 
with assurance that they are looking for- 
ward, not backward. 


Seventeen-Parents-Family Circle 


NCA members last week received pre- 
prints of the can food editorial features 
to appear in the February issues of 
“Seventeen” and “Parents” magazines, 
on the stands late this week. 


As early as November 2 (C. T. Novem- 
ber 8) eanners had received the details 
of the “Seventeen” promotion, and sug- 


gestions as to how they might tie-in to 
promote their individual brands were 
forwarded early in December. Unques- 
tionably, the “Seventeen” promotion is 


‘ie most perfectly coordinated to date, 
\uding advance timing. The full-color 
-page spread entitled, “One Way to a 
's Heart” depicts cupid shooting with 
w and can opener at the heart and 

stomach of the man in the Teen 
‘ks Life. The article is built around 
ee main dishes, featuring Shepards 
(canned beef, stew, tomato soup, peas 
! evaporated milk), tuna salad T.V. 
ite (tuna and asparagus tips), and 
ich freeze (sliced peaches). A long list 
other canned foods are included in ad- 
ional recipes. 


Also, ineluded in the NCA kit is a copy 

the magazine’s February supplement, 
seventeen at School”, the entire 12 
izes of which contain a specifically pre- 
«ved lesson plan, emphasizing the ad- 
«wntages and nutritional values of canned 
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foods. This supplement reaches 70 per- 
cent of all high school home economic 
teachers, 16,000 in all. 


Food Fair with 201 super markets in 
New York, New Jersey, Pennsylvania, 
Delaware, Maryland and Florida, Stop & 
Shop with 96 stores in New England, and 
the Pittsburgh Division of Kroger are 
participating in the promotion with spe- 
cial displays, store posters, and recipe 
leaflets. In many cases the Home Eco- 
nomics classes are being moved right 
into the supers for classroom sessions 
where the teen agers are instructed how 
to shop, and with store managers them- 
selves taking on the assignment of ex- 
plaining how to read labels and other 
buying pointers. 


The four page feature in “Parents”, 
February issue, tells the story of canned 
foods variety and versatility for the crea- 
tive cook, stressing the economy and the 
nutritional advantages of canned foods, 
and finally presenting a handy buying 
guide chart of common container sizes. 
The article is entitled, “Canned Foods for 
Better Family Meals”. 


The Family Circle February Feature, 
“Food Fiesta’, uses 14 pages featuring 
43 recipes which include 34 different 
canned foods. 
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Features include Dinner in a Dish, 
Meatballs—Quick a Good, Be a Chafing- 
Dish Artist, Tray Suppers are Fun, Pie- 
Cake Fancies, Cherry-Bright Desserts. 

In emphasizing the values that canned 
foods offer, the menus stress not just 
the convenience, but the attractive ap- 
pearance ... not just the economy, but 
the variety ... not just the time saved, 
but the glamorous end result of prepar- 
ing meals with canned foods. 

Family Circle is distributed through 
Albers Super Markets, American Stores- 
Acme Markets, H. C. Bohack, Dixie- 
Home Stores, First National Stores, 
Grand Union, HEB Food Stores, H. G. 
Hill Stores, Jewel Food Stores, Kroger 
Stores, Red Owl Stores, Safeway, Wine- 
gartens, Winn and Lovett (Piggly 
Wiggly Stores and several other divi- 
sions). In the Kroger edition there is 
also a two page full color feature with 
five recipes on canned corn. 


INSTITUTIONAL PROMOTION 


An 8 page reprint of a canned foods 
feature entitled, “Use Canned Foods— 
Insure Year Round Menu Appeal”, from 
the November 1954 issue of Institutions 
magazine, was sent out to all NCA mem- 
bers this week. The article stressed the 
quality control—high nutritive value and 
the many advantages of using canned 
foods in institutional meal planning. It 
contains a table showing the number and 
size of servings of various canned foods 
in institutional sizes; Provides the re- 
sults of a C.M.I. survey showing that 
Institutions are using more canned foods; 
contains suggestions for purchasing and 
storage and provides complete institu- 
tional menus. It is an exceptionally com- 
prehensive story on canned foods for the 
institutional user. 


The article is non-seasonal in content 
and can be used at any time of the year. 
Reprints may be ordered from the Na- 
tional Canners Association at $25.00 per 
100 copies, prior to March 1. 


The Krier Preserving Company of Bel- 
gium and Randolph Lake, Wisconsin, 
have announced the appointment of the 
following brokers: Edgar F. Scholand 
Company, Buffalo, New York; The Raley- 
Anderson Company of Kansas City, 
Missouri; The Joe T. Lindsey Company 
of Little Rock, Arkansas; The Stuebe 
Brokerage Company of Indianapolis, 
Indiana; The R. E. Franklin Brokerage 
Company of Jackson, Tennessee, and the 
Guyon Brokerage Company of West 
DePere, Wisconsin. 


Ralph H. Spencer, formerly sole owner 
of the Sun Brokerage Company of Syra- 
cuse, New York, has announced that the 
firm will be operated as a partnership in 
the future. The partners are Ralph H., 
James F. and John W. Spencer. The firm 
is now located in Suite 310 of the Keith 
Building, Syracuse, 
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BLUE LAKE BEAN CANNERS 
CUT SAMPLES 


In an effort to objectively evaluate the 
quality of their product, and to study the 
influence on that quality of every step 
from field to factory, all 12 members of 
the Associated Blue Lake Green Bean 
Canners, Inc., participated in an industry 
wide cutting bee last month. Over a 
hundred plant managers, production 
managers, quality control men, and field 
men from the member firms, along with 
sales managers, double checked the 
samples for color, firmness, roundness, 
straightness and flavor. Also present 
were representatives from the United 
States Department of Agriculture and 
the Food Technology Department of Ore- 
gon State College. In all there were 212 
trays representing the various packs and 
can sizes of the members. 


Plans are already in motion for mak- 
ing the cutting an annual event, accord- 
ing to F. M. Smith, President of the 
Association. 


Norman W. Merrill, manager of Blue 
Lake Packers, Salem and first president 
of the Associated Blue Lake Green Bean 
Canners; Courtney Lasselle and Elton 
Lasselle, vice-presidents of Portland Can- 
ning Company of Sherwood and Forest 
Grove, Oregon, discuss a point of quality 
at the Blue Lake Cutting. 


Stewart Mayo, Manager of the Inter- 


state Packing Company, Longview, 
Washington, left; F. M. Smith, general 
manager Stayton Canning Company, 
Stayton, Oregon, center; and O. E. 
Snider, right, retired former manager of 
Blue Lake Packers, Salem, Oregon, com- 
pare notes on the quality of the Blue 
Lake. 


TUNA-MACARONI LENTEN 
PROMOTION 


Macaroni, tuna and evaporated milk 
are uniting in a three-pronged promo- 
tion for the Lenten season. 

Advance preparations by the National 
Macaroni Institute, Tuna Research Foun- 
dation and the Pet Milk Company for 
this powerful cooperative campaign are 
now underway. 

A nationwide publicity program, na- 
tional advertising and point-of-purchase 
material will feature “Tuna Macaroni 
Bake” and other appetizing combinations 
of these three items. 

Daily and weekly newspapers, national 
magazines and radio and television cook- 
ing shows will receive receipes, stories 
and photos keyed to this Lenten combi- 
nation. 

National advertising support by the 
participants will include advertisements 


in a dozen top consumer magazines, local 
newspapers, and on coast to coast radio 
and television shows such as the George 
Gobel Show, Red Skelton, Arthur God- 
frey, Home Show, and Today. 

Point-of-purchase material in the form 
of window streamers, price cards, post- 
ers, recipe sheets and advertising drop-in 
mats are available from the Pet Milk 
Company and members of the macaroni 
and tuna groups. 


Harry W. Freedman & Company, Food 
Brokers of Elizabeth, New Jersey have 
announced that Victor L. Pierson and 
Len DeBlock have been added to the sales 
staff effective January 1. Frank Leipert 
was added to the firm’s retail merchan- 
dising staff at the same time. Firm’s 
headquarters are now located at 570 
North Broad Street, Elizabeth, N. J. 
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The beer can, 20 years old on January 
24, hit an all-time production high for 
the industry of nearly 6.5 billion units in 
1954, according to William C. Stolk, 
president of American Can Company. 
The entire industry has produced a total 
of 42 billion cans for beer and ale since 
January 1935. 200-million-unit increase 
in beer cans last year over 1953 was at- 
tained despite a drop in the over-all 
packaged beer market. “Packaged beer 
represents 77 percent of all beer sold,” 
Mr. Stolk said, “and canned beer makes 
up 33 percent of this total. Analyzing 
the volume of metal cans used for pack- 
ing the nine major categories of prod- 
ucts, the Canco executive said that the 
average family consumes about 160 cans 
of beer alone each year as against 290 
for all fruits and vegetables. 


Ted Sills, Theodore R. Sills & Company, at left, and Robert 
Green, director of the National Macaroni Institute, are helping 
themselves from one of the point-of-purchase pieces available to 
the retailer for the Lenten Tuna Macaroni Bake promotion of 
NMI, Tuna Research Foundation and the Pet Milk Company. A 
high-powered national advertising, publicity and merchandising 
program will support this Lenten season promotion. 
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AGRICULTURE 


Pesticide Certification Regulations 
Issued By USDA 


Regulations governing certification by 
USDA of the usefulness of pesticide 
chemicals, as authorized under Public 
Law 518 (the so-called Miller Bill), have 
been issued, the U. S. Department of 


Agriculture announced January 24. 


Except for minor clarifying changes, 
these regulations are the same as those 
originally proposed by the Department 
last November 24. They will appear as 
Part 363, Title 7, Code of Federal Regu- 
lations, and will become effective 30 days 


after their publication in the Federal . 


Register. 


Public Law 518, passed in July 1954, 
amends the Federal Food, Drug, and Cos- 
metic Act. To protect the public health, 
it requires the Department of Health, 
Edueation, and Welfare (Food and Drug 
Administration) to establish tolerances 
with respect to the amounts of pesticide 
chemicals likely to be left in or on har- 
vested food crops, or to exempt pesticides 
from the requirement that residue toler- 
ances be established. 


The Department of Agriculture has 
two legal functions in enforcing this law. 
First, through the Plant Pest Control 
Branch of the Agricultural Research 
Service, USDA will determine for the 
Food and Drug Administration whether 
or not an insecticide or other economic 
poison is useful for the purpose for 
which a residue tolerance or exemption 

sought. Second, the Department will 
vive FDA its opinion concenring the resi- 
cues likely to result from the proposed 

of the pesticide. 


Vublie Law 518 requires that regis- 

tients of pesticide chemicals obtain resi- 

tolerances or exemptions for such 
nieals by: 


|) Filing with the Secretary of 
\\th, Edueation, and Welfare a peti- 
proposing the tolerance or exemp- 
together with supporting scientific 

to establish safe residue levels. 


) Filing with the Secretary of Agri- 
ire a copy of this petition and a re- 
t to certify to DHEW that the pesti- 
chemical is useful for its intended 
»0Se, 


‘he regulations issued by the Depart- 
it of Agriculture referred to here, 
‘rn the certification procedures to be 
wed in connection with step (2), 
ve. They provide:, 
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(a) That requests for certification will 
be made in writing to the Chief, Plant 
Pest Control Branch, Agricultural Re- 
search Service, U. S. Department of 
Agriculture, Washington 25, D. C. Certi- 
fication should be asked for only on pesti- 
cides that have been registered, or sub- 
mitted to USDA for registration, as 
economic poisons under the Federal In- 
secticide, Fungicide, and Rodenticide Act. 
Requests for certification must be accom- 
panied by a copy of the petition for 
tolerance filed with the Secretary, HEW 
(see (1), above). 


(b) Requests for certification must be 
supported by reports of all experimental 
work done to determine the effectiveness 
and usefulness of the pesticide. 

(c) If for any reason certification is 
not justified in all respects, the applicant 
will be so informed. He can then file a 
request with USDA for (i) certification 
to the extent proposed by USDA, (ii) a 
hearing on the proposed certification or 
the parts objected to, (iii) both such cer- 
tification and a hearing, or (iv) with- 
drawal of the request for certification. 


FERTILIZER COVER CROPS NOW, 
HELP VEGETABLE GROWTH 
NEXT SUMMER 


If you should happen to see a canning 
crops grower out in his fields spreading 
commercial fertilizer one of these Janu- 
ary days, don’t jump to the conclusion 
that the guy is crazy. 


Chances are he is following the recom- 
mendation of research workers, and is 
fertilizing his cover crop now so he can 
get better growth of vegetable crops 
next summer. 


Dr. Francis Stark, vegetable specialist 
in the University of Maryland depart- 
ment of horticulture, explains the pur- 
pose of fertilizing cover crops now: 
“Nitrogen, phosphoric acid, potash and 
other beneficial minerals are taken up by 
the cover crop. When present in cover 
crops in organic form, the ferilizer ele- 
ments do not leach out rapidly when the 
cover crop is plowed down. Thus, they 
are available over a longer period of 
time.” 


Another advantage of winter applica- 
tions of fertilizer to cover crops is that 
there is less conflict with other farm 


work at this time of year. It doesn’t 
slow up the plowing and fitting of land, 
and helps to spread out the labor. 


Dr. Stark says nitrogen is the nutrient 
taken up most rapidly by the cover crop. 
Applications of up to 50 pounds of ntro- 
gen (equivalent of 500 pounds 10-10-10) 
per acre gives a big boost to the growth 
of a cover crop. 


On heavy soils, where tomatoes are to 
be grown, most of the fertilizer may be 
applied during the winter on the cover 
crop. On sandy soils, a smaller amount 
may be applied to the cover crop and 
more must be placed in bands during the 
growing season. 


NEW SNAP BEAN WINS 
ALL AMERICA SELECTION 


“Seminole”, a new all purpose snap 
bean with wide adaptability for home, 
market, canning, and freezing is the out- 
standing All America Vegetable selection 
for 1955. The new disease-resistant, deep 
apple green, round podded, bush snap 
bean is usually compared with that 
former All America winner, tendergreen, 
most popular of all snap beans. The new- 
comer has pods that are straighter, 
smooth and well rounded to the tips, with 
very little tapering at the ends. The pods 
are slightly longer than tendergreen, a 
couple days later, and plants grow an 
inch or two taller. Pods are stringless, 
meaty and have a low fiber content when 
young. 


The distinct “beany” flavor of the 
valued pole bean was captured in 
Seminole and will be an important at- 
tribute in establishing a demand for it. 
In trials it generally outyielded tender- 
green. 


The All America selections are spon- 
sored by the American Seed Trade Asso- 


ciation, the Southern, Pacific and West-_ 


ern Seedmen’s Association. Ray Hast- 
ings of Harrisburg, Pennsylvania, is 
Executive-Secretary. The counsel of 
judges is made up of representatives 
from the leading seed firms of the coun- 
try. 


For the past two years no new vege- 
tables were believed worthy of All 
America Award or recommendation. In 
addition to “Seminole” which received the 
coveted silver medal with general recom- 
mendation for wherever beans are grown, 
golden beauty sweet corn also received 
the silver medal award despite the fact 
that it is reeommended only for the short 
growing season areas in the northern 
states and Canada, and for winter crops 
in Southern Florida. 


Final development of “Seminole” was 
at the Everglades Experiment Station of 
the University of Florida. It was entered 
by Emil A. Wolfe of that station. Golden 
beauty sweet corn was originated by 
William H. Lachman, Olericulturist ‘at 
the University of Massachusetts, Am- 
herst. 
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News 


A. Dewey Lewis, for about a year and 
a half Secretary-Treasurer of the Ozark 
Canners Association has resigned that 
position. Miss Louise Sword, Office Sec- 
retary of the Association for several 
years under three executive secretaries, 
now is performing the duties of Secre- 
tary-Treasurer of the Association. 


D. B. Wood, president and owner of 
the Wood Canning Company, Stockton, 
California, has been elected president of 
California Processors and Growers, Inc. 
George A. Gooding of the California 
Packing Corporation, San Francisco, has 
been re-elected vice-president and John 
W. Bristow, continues to hold the post of 
executive vice-president. The annual 
meeting was held in San Francisco. 


Edward A. Jackman has been appointed 
Director of Industrial 
Crown Cork & Seal Company, Inc., effec- 
tive February 1, 1955, according to an 
announcement by Russell Gowans, Presi- 
dent. Mr. Jackman, who will have his 
office in Baltimore, has had fifteen years’ 
experience in the Industrial Relations 
field and joins the Headquarters office 
from the Company’s Can Division in 
Philadelphia where he was Division Man- 
ager of Industrial Relations. 


Northern Michigan Food Brokers As- 
sociation have elected the following offi- 
cers for the ensuing year: President, 
Richard Wilson, Wilson Food Brokerage 
Company, Saginaw; Vice President, Wil- 
liam Bennett, Bennett Brokerage Com- 
pany, Saginaw; Secretary, Robert Finley, 
E. G. Patton Company, Saginaw; Treas- 
urer, Pierce MacDonald, C. P. MacDonald 
Company, Bay City. 


Seavey & Flarsheim Brokerage Com- 
pany, B.M.A. Building, Kansas City, 
Missouri, announces the appointment of 
W. E. “Wally” Weiss, 31, to head up the 
Frozen Food Departments in its ten 
ottices in the Middlewest. Mr. Weiss 
comes to the company with seven years’ 
experience in frozen food selling and 
merchandising. 
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Relations for 


Rees B. Davis 
has been ap- 
pointed as_half- 


time Extension 
Specialist in Hor- 
ticultural Prod- 
ucts in the De- 
partment of Hor- 
ticulture, Ohio 
State University, 
in a new program 


to better serve 
the Ohio vege- 
table and_= fruit REES B. DAVIS 


processing indus- 

try. The remainder of his time will be 
given to Ohio Agricultural Experiment 
Station research projects dealing with 
the processing of fruits and vegetables. 
Dr. Davis obtained a Bachelor of Science 
degree in Food Technology in 1949. He 
received the Master of Science degree in 
1951 and completed his doctorate in 1954, 
all at Ohio State. While completing re- 
quirements for his doctorate, he was em- 
ployed as research assistant in the De- 
partment of Horticulture of the Ohio 
Agricultural Experiment Station from 
1950 to 1952 where he assisted in the 
research program in fruit and vegetable 
processing. From 1952 to 1954, he was 
employed as Instructor assisting in the 
teaching of fruit and vegetable process- 
ing and technology at the Ohio State 
University in the Department of Horti- 
culture. 


Roy McKain, president of the Lindsay 
Ripe Olive Co., Lindsay, Calif., has an- 
nounced the resignation of Earle Hough- 
ten, general manager of this concern for 
the past 22 years. Under the manage- 
ment of Mr. Houghton the company has 
grown from a small co-operative organi- 
zation into one of the most successful 
farmer co-operatives in the United 
States. Replacing Mr. Houghton is 
Thomas H. Read, who has been secre- 
tary-treasurer of the company since 1933 
and assistant general manager in recent 
years, R. W. Henderson, former manager 
of the California Olive Advisory Board, 
has been made assistant manager and 
secretary. James E. Like, former chief 
accountant, has been elevated to the post 
of treasurer and Louis B. Osborn has 
been made sales manager. Mr. Osborn 
has been wtih the firm more than 25 
years and of late has held the post of 
assistant sales manager. 


THE CANNING TRADE 


The United Company of Westminster, 
Maryland, on January 19, began a series 
of frank discussions on the corn situa- 
tion and the independent canner. Bul- 
letins will be mailed to corn canners only, 
not distributors, buyers or brokers. 


Country Gardens, Inc. of Milwaukee, 
Wisconsin will maintain headquarters in 
Room 819, Conrad Hilton Hotel, for the 
National American Wholesale Grocers 
Association Convention, Thursday and 
Friday, February 17 and 18, and for the 
National Canners Association, Saturday, 
February 19 through Tuesday, February 
22, Karl G. Gierhahn, Director of Sales, 
has announced, 


Libby, McNeill, and Libby President 
Charles S. Bridges in a letter to stock- 
holders, dated January 20, emphatically 
reiterated an earlier statement of Decem- 
ber 18 that, “no merger or any unusual 
change in the company or its business, is 
under consideration or contemplated by 
any of the company’s officers or direc- 
tors, and none of them has had any 
negotiations looking to any such change”. 
The letter was in response to persistent 
rumors, particularly an article in the 
January 19 “Wall Street Journal” and in 
other newspapers, stating that Nathan 
Cummings, Board Chairman of Consoli- 
dated Foods Corporation, has commis- 
missioned three investment banking firms 
to explore the possibilities of working 
out a merger with Libby. Libby operates 
some 40 plants in the United States, 
Hawaii, and Alaska. Consolidated oper- 
ates 36 major canneries and food pro- 
cessing plants. The latter company also 
conducts a large wholesale’ grocery 
business. 


The American Can Company has ap- 
pointed new general managers of its 
manufacturing and purchasing depart- 
ments. C, F. Lausten, assistant genera! 
manager of manufacture, has been name! 
general manager of that department, 
succeeding G. W. Reese who has bee 
elected vice president in charge of the 
Atlantic division. H. R. Larsen has been 
made general manager of the general 
purchasing department.’ He has been as- 
sistant general manager. 
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The Brockway 
Glass Company 
has announced the 
appointment of 
two new repre- 
entatives to its 

ales force. 
toward W. Pier- 
son, who has rep- 
resented the Fair- 
mount Glass 
Works, the Owens 
Bottle Company, 
and the Cape May 
Glass Company, 
has joined Brockway’s New York City 
office. Representing Brockway in their 
Chicago office will be Charles F. Van 
Inwegen who was formerly associated 
with the Quaker Maid Company, Thatcher 
Glass Manufacturing Company and the 
Metro Glass Company. 


HOWARD W. PIERSON 


American Can Company has announced 
the creation of a purchasing department 
in its Atlantic division with headquar- 
ters in New York. The activities of this 
new unit were formerly handled by the 
company’s general purchasing depart- 
ment. Warren V. Duke was named man- 
ager of the new department and Charles 
A. Schults assistant manager. 


IN MEMORIAM 


W. I. Rowlands, 49, manager of the 
Washington, D. C., office of Continental 
Can Company, passed away Saturday, 
January 15, following a heart attack. Mr. 
Rowlands joined the company in 1941 and 
had been Continental’s Washington 
representative for the past 10 years. 


John Jappen, Manager of Lohmann 
oods Corporatior plant in Gorham, New 
York, passed away on Friday, January 
at Strong Memorial Hospital, 
Nochester, after a long illness. 


‘lr, Jappen came to Gorham in 1949 
‘om Richmond Hill, Long Island. He is 
‘ivived by his widow, Theresa Linde- 

in Jappen and one daughter, Judith 

1, both of Geneva, New York. He also 

‘es one brother, Alfred of Richmond 

', Long Island. 


H. “Jack” Doran, an executive 
‘he California Packing Corporation, 
for years the representative of this 
cern in Sacramento, the State Capi- 
died in a San Francisco hospital 
‘uary 21, of a heart ailment at the 
of 52 years. He was employed by this 
cern for about 30 years and for the 
i several years was district manager 
he firm’s California canned foods di- 
ion. Prior to that. he had managed a 
inery at Marysville. 


G. William Stuart and Edward H. 
Doering have joined the advertising staff 
of Ladies’ Home Journal. Mr. Stuart has 
heen appointed Food Promotion Manager 
and Mr. Doering a sales representative 
in the New York office. 


Alexander H. Kerr & Co., Inc., pioneer 
glass manufacturers, have launched a 
new service for Northern California food 
processors by opening offices at 465 Cali- 
fornia St., San Francisco, Calif. The new 
office, designed to expedite deliveries, has 
been placed in charge of W. M. Boyd. 


J. L. Sullivan, Yuba City, Calif., has 
heen re-elected president of the Cali- 
fornia Canning Peach Association, which 
maintains headquarters in San Francisco. 
Ralph B. Bunge has been reappointed 
manager. 


Guy R. Kinsley, executive vice-presi- 
dent and a director of Escalon Packers, 
Inc., and who has for the past eight 
years maintained headquarters in San 
Francisco, Calif., has moved these to the 
company offices at Escalon, Calif. 


Chech Your VINER Yields 


QUANTITY-WISE And 
QUALITY-WISE! 


Packers alert to gleaning maximum profits should 
keep close check on their Viner efficiency. Care- 
ful observation and tests throughout the season 
reveal costly product losses that eat into the oper- 


HAMACHEK 


Viners 


——when subjected to checks 
for efficiency and results, 
invariably register on the 
positive side. Their oper- 
ation assures maximum 
yields both in quantity and 
quality, at lowest cost for 
operation and maintenance. 


Established 1880 
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December Corn Shipments Hold At Record Level 


NCA report of December shipments 
and January 1 stocks of canned corn 
issued January 24, provides positive evi- 
dence that the consumer has taken a mil- 
lion cases more corn August through 
December 1954 than she did in the same 
period of 1953. Last year, during the 
ordinary slow month of December can- 
ners moved 3,024,000 cases of corn to the 
wholesaler. That all-time record Decem- 
ber movement was exceeded this year, 
though only slightly—3,032,000 cases. At 
the same time, as everyone knows, there 
remains a record quantity of corn in can- 
ners hands as of January 1. 


The tables below show that just about 
all of the surplus, compared with last 
year, is in the Mid-West where 73 per- 
cent of the January 1 total stocks were 
held. A great majority of that is in 
whole kernel golden, the cream style 
level being not too greatly above last 
year and actually below the January 1, 
1953, level. For the country as a whole, 
however, stocks of golden cream style 
this year are slightly above both last 
year and 1953. Its interesting to note 
too, that there is considerably more 
whole kernel white on hand this year. 


It will be observed that the East actu- 
ally has less corn on hand than last year, 
particularly golden cream style, stocks of 
which are nearly 25 percent short of last 
year, and actually below the January 1, 
1953, level when overall supplies were 
more than 25 percent less than this year. 
There’s not a great deal of change in the 
Far Western States. 


The table showing stocks by can sizes 
reveals that the large increases are in 
the 303, 12 oz. Vac. and the 8 oz., with 
the supply of 10’s actually below last 
year’s level. Exploring this just a little 
bit further we find that in the important 
Mid-West area the supply of No. 10 corn, 
cream style and whole kernel is in in- 
verse ratio to the overall picture. Com- 
pared with last year, there is slightly 
more No. 10 golden cream style corn, 
325,934 cases January 1, 1955, as com- 
pared with 299,121 cases January 1, 1954, 
while the supply of No. 10 golden whole 
kernel is actually less than last year, 
859,211 cases January 1, 1955, compared 
with 961,211 cases January 1, 1954. This 


undoubtedly accounts for the strengthen- 
ing in No. 10 corn in that area, particu- 
larly whole kernel. By quality the Janu- 
ary 1 supply of No. 10 whole kernel this 
year totaled 623,463 cases of fancy, 187,- 
404 cases of extra standard and 48,344 
cases of standard compared with 690,703 
fancy, 228,659 extra standard and 41,849 
standard January 1, 1954. 


BABY FOOD—In the calendar year of 
1954, baby food canners shipped 151,964,- 
000 dozens of all size cans and jars, 
4 percent greater than the 146,474,000 
dozens in 1953. The pack for the calen- 
dar year totaled 160.7 million dozen, 3 
percent greater than the 156.5 million 
dozen packed in the calendar year of 
1953. Stocks on hand January 1 totaled 
65 compared with 55 million dozens last 
January 1. 


JANUARY 1 CORN STOCKS BY 
AREA AND STYLE 


(Thousands of Actual Cases) 


EASTERN STATES 


Scocks Stoc:s 
1/1/53 1/1/54 1/1/55 

WHITE 
11 45 25 
Whole Kernel .............. 127 188 546 

COLDEN 
Cream Stole 1,554 2,022 1,535 
Whole Ferrel .............. 742 1,141 1,221 
TOTAL, LAR 3,328 

MIDWESTERN STATES 

WHITE 
Cream Style 1,573 2,485 2,397 
Whcecle Kernel ............ 66 286 583 

GOLDEN 
Cream Style 6,568 
Whole Kernel 9,570 
19,119 

COLDEN 
Cream: 1,653 1,840 1,984 
Whole Kernel .............. 733 1,492 1,656 
2.386 3,331 “3,640 

TOTAL U. S 

WHITE 
Cream Style 1584 2,530 2,422 
Whole Kernel .............. 193 474 1,129 

GCLDEN 
Cream Style 9,945 9,945 10,087 
Whole Kernel .............. 8,577 10,754 12,447 
GRAND TOTAL ........... 20,299 23,702 26,086 


THE CANNING TRADE - 


SUPPLY, STOCKS AND SHIPMENTS 
CANNED SWEET CORN 
Compiled by NCA, Division of Statistics 
(Thousands of Actual Cases) 


1952-53 1958-54 1954-55 


Carryover, August 1 ........ 428 2,317 5,145 
Pack 38,212 36,245 36,761 
Stocks, January 1.............. 20,299 23,702 26,086 
Shipments During 

2,461 3,024 3,032 
Shipments, Aurust 1 


JANUARY 1 CORN STOCKS BY 


CAN SIZE 

Stocks Stocks 
1/1/53 1/1/54 1/1/55 

24/2 56 
48/82 1,736 2,048 2 670 
48/1P 208 155 172 
24/12Z Vac 3,421 8,555 4,398 
24/303 13,860 15,856 16,826 
6/10 875 1,980 1,941 
Mise 81 56 79 
Total 20,299 23,702 26,086 

CANNED APPLES 

1953-54 1954-55 


(Basis 6/10:) 


Carryover, Ausust 178,495 147,39) 
Pack, beginniny of season to 
. 2,898,301 4,105 571 
Stocks, January 1 1,322,.7°6 2.619 
Shipments durin December.... 334,788 2*4 270 
Shipmerts, Aur. 1 to Jan. 1.....1,575 505 1.491.976 
CANNED APPLE SAUCE 
1958 54 1954-55 


(Actual Cases) 


Carryover, Aurust 1 178,804 540 613 
Pack, beginning of sea 

. 10,254,756 13,719.977 


4,876,822 
727,422 


8.315.599 
1,095,564 


Stocks, January 1 
Shipments during December 
Shipments Aug. 1 to 

Jan. 1 


5 377,934 5,401,358 


Safeway Stores, Inc. has made f »mal 
announcement of the purchase of a 
$700,000 site of 75 acres in Richmond 
California for a food warehousing and 
processing center to serve 200 stores it 
Northern California and Nevada. Con. 
struction of the first unit in the nvlti- 
million dollar distribution center wi! b - 
gin within a few months and will co.- 
tinue, unit by unit over a five-year period 
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MARKET NEWS 


NEW YORK MARKET 


Fair Day-To-Day Volume — Strong Price 
Views On Tomatoes — Looking For Weak 
Spots In Beans—Some Easiness In Corn— 
Seek Clarification Of Citrus Supply-Price 
Situation—RSP Cherry Resales Complicating 
That Market—Fruits Quiet—Salmon Pretty 
Well Cleand Up—Sardines Quiet. 


By “New York Stater” 


New York, N. Y., Jan. 27, 1955 


THE SITUA TION—Trading pattern in 
canned foods in the New York market 
showed little change this week. Dis- 
tributors continued to buy on a day-to- 
day basis, and while individual transac- 
tions did not run into large totals, aggre- 
gate volume for the week was regarded 
as fair for this season of the year. Where 
no immediate replacement problem 
exists, many buyers are inclined to defer 
action until the conventions in Chicago 


next month, at which time they will be 


CANNING TRADE 


in better position to properly evaluate 
the demand-supply-price relationships 
for the remainder of the present market- 
ing season, 


THE OUTLOOK—With a reasonably 
stable price basis ruling the market, dis- 
tributors will refrain from making sub- 


stantial additions to inventories, but will 
be in the market for larger quantities of 
merchandise for prompt shipment where 
they are able to locate grades and sizes 
which are in small supply. Prospects do 
not indicate the likelihood of any sub- 
stantial uncovering of such stocks, 
however. 


TOMATOES—Buyers are coming into 
the market for tomatoes as needed, and 
are finding canner holders’ showing 
strong price views. This is particularly 
so in the case of 10s, which are in a 
sold-up position with many suppliers. 
Canners in the Tri-States continue to 
quote standard 1s at 95 cents, with 303s 
at $1.25, 2442s at $2.05 upwards, and 10s 
at a range of $7.25 to $7.50, while extra 
standards command $1.40-$1.45 for 303s, 
$2.25-$2.30 for 2's, and $8.00 upwards 
for 10s. Florida canners are reported to 
have confirmed some business on stand- 
ard 3038s at $1.20, f.o.b., but this price is 
not too attractive to buyers in this 
region. Florida 10s at $6.75, f.o.b., how- 
ever, may prove to be a different story 
as the supply dwindles in the East. 


BEANS — Buyers are not operating 
ahead of requirements to any extent in 
green and wax beans, and apparently are 
endeavoring to uncover some weak spots 
in the eastern market—thus far without 
too much success. Tri-State canners 
quote standard round pod cut green 


beans at 95 cents for 303s, with some 
holders at $1.00, while extra standards 
hold at $1.10 and fancy command $1.40- 
$1.45. Fancy round cut wax bean 303s 
are quoted at $1.45-$1.50, with extra 
standards at $1.30-$1.35, all f.o.b. 


CORN — Some easiness has developed 
in 308s corn in the midwest, and buyers 
are shopping the market closely when in 
need of supplies. Standard whole kernel 
golden is offered down to $1.05. Extra 
standard cream style white corn is avail- 
able at $1.15. On standard cream style 
golden, offerings are reported at 95 cents 
and upwards, with extra stanlards at 
$1.00-$1.05 and fancy at $1.15 and up- 
wards. The market on 10s, however, is 
strong, with fancy cream golden ranging 
$7.25 to $7.50. 


CITRUS—Buyers are not inclined to 
operate to any extent in canned citrus 
juices until the supply-price situation 
clarifies further. Meanwhile, offerings of 
grapefruit juice 2s down to 85 cents are 
reported, with blended juice holding at 90 


cents and orange juice ranging 95-9714 
cents, all f.o.b. Florida canneries. Fancy 
grapefruit segments, in heavy syrup, 


are quoted in $1.50 for 303s, with light 
syrup pack at $1.45, choice at $1.35, and 
broken at $1.30. Fancy citrus salad 303s 
are offering at $2.15, with choice at $2.00. 

RSP CHERRIES—The market has not 
picked up to the e::tent that many can- 


TOMATO 
AMPERS 


life. 


‘ortsmouth 


5/8 Tomato Field Hamper 


Our 5/8 Tomato Field Hampers 
are made of selected hardwoods 
for added durability and long 
Supplied with Plastex or 
Cellu-san treatment if desired. 


Write or phone for full information 


‘lanters Manufacturing Company, Inc. 
Phone EXport 7-0744 
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MARKET NEWS 


ners had expected, with the situation 
complicated by growing activity in the 
resale market by distributors who appar- 
ently overbought earlier in the season. 
For prompt shipment, canners are quot- 
ing around $2.25 for 303s, but business is 
reported to have been done at a nickel 
under this level, and buyers are looking 
for $2.15 cherries. On 10s, the market is 
holding around $13, f.o.b. canneries. 
Packers hope that the current promo- 
tional program will speed up consump- 
tion, and enable them to clear their 
carryover holdings. 


WEST COAST FRUITS—No develop- 
ments of general interest are reported 
from the Coast this week. Withdrawals 
against standing contracts continue in 
good volume, and it is believed that can- 
ners are waiting for the Chicago conven- 
tions to dispose of any unsold lots which 
they may still have in their warehouses. 


SALMON — With the exception of 
Puget Sound sockeye halves, the market 
on the Coast has been pretty well cleaned 
up. Limited offerings of chum talls are 
reported at $16 to $16.50 per case, sub- 
ject to confirmation, with fancy red 
Alaska talls at $28 and Puget Sound 
sockeye talls at the same figure. Alaska 
Chinooks were offered in a limited way 
this week at $25 per case for talls. On 
halves, packers offer chums at $9 to 
$9.50, with reds at $16 per case, Puget 
Sound sockeyes at $16-$16.50, and 
Alaska Kings at $15.50, all f.o.b. Coast. 


OTHER FISH—There were no new de- 
velopments in Maine sardines during the 
week. Canners are still holding at the 
recently-advanced price level, but new 
business has been light and is expected 
to remain so until the trade has moved 
lower-priced supplies into consuming 
channels. Interest in tuna was routine 
here during the week, with no _ price 
changes reported on either domestic or 
imported packs. 


CHICAGO MARKET 


Little Life In The Market—Tomato Canners 
Not In Trading Mood — Asparagus About 
Gone—Spinach Offerings Scarce Also—All 
Kinds Of Prices On Beans—Cherry Move- 
ment Slowed—Grapefruit Juice Strong With 
Crange Juice On Weak Side — Applesauce 
Routine—Fruits Firm——-No Move To Increase 
Pineapple Orders Depsite Shipping Strike. 


By “Midwest” 


Chicago, Ill., Jan. 27, 1955 


THE SITUATION—It’s a market with- 
out too much life with just about nothing 
in the way of forward buying. Buyers 
are working on a short term policy and 
expect to continue that way barring any 
unforseen incidents that might create a 
different line of thinking. However, 
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movement of canned goods at the retail 
level appears to be holding up very well 
which should keep replacement buying 
on a steady scale. Rumors of labor trou- 
ble on the West Coast and possibly the 
Hawaiian Islands had no effect at all on 
distributor’s thinking even in the case of 
pineapple which is one item where they 
can really get hurt if water transporta- 
tion is effected. Inventory control and 
turnover still carries the weight with 
most everything else in a secondary role. 


This week found no improvement in 
corn and bean prices but everyone con- 
cerned seems to be making a determined 
effort to move the heavy surplus and 
actually they are making headway as the 
movement of both items here is better 
than normal. The citrus market is betwixt 
and between as the trade are leary of 
orange juice prices while sellers are in 
the driver’s seat insofar as grapefruit 
juice is concerned. Other vegetables are 
steady to strong and the same thing 
could be said of canned fruits. 


TOMATO PRODUCTS — This market 
continues strong as supplies are anything 
but burdensome and canners are not in 
a trading mood on what they still have 
unsold. Fancy tomato juice is strong at 
$2.35 to $2.40 for 46 oz. while twos are 
bringing $1.20 and if these prices change 
at all they are going to be on the upward 
side. Some buyers are complaining that 
the juice left unsold at present has been 
picked over and they are having trouble 
finding the quality they would like. Extra 
standard tomato catsup is firm at $1.65 
for 14 oz. and unsold stocks are con- 
trolled by only one or two canners in 
this area while only limited stocks of 
fancy are available at $1.85. Holdings of 
fancy 1.045 puree are reaching the bot- 
tom of the barrel and prices are. strong 
at $1.00 for 1s and $6.50 for tens. 


TOMATOES—Tomatoes are in a very 
similar position and canners are in a firm 
frame of mind with only limited stocks 
unsold to back up their thinking. Tens 
and 2s of any grade are very scarce and 
the bulk of available merchandise ap- 
pears to be in 303s. Canners have had a 
difficult problem the last few years try- 
ing to anticipate the trade’s thinking in 
regards to 303s versus 2s and they don’t 
seem to come out right at all. Prices on 
standard 303s are firm at $1.35 with 2%s 
at $2.25 and still no tens are offered. 


ASPARAGUS—California canners are 
not offering much here in the way of 
canned asparagus and where an offering 
is made prices are very strong. Midwest 
canners have nothing at all to sell and 
prices do not mean much in a situation 
of this kind. It appears distributors will 
just have to wait until another pack 
makes an appearance to replenish stocks 
in anything like a normal manner. 


SPINACH—Offerings of spinach from 
both the Ozarks and California are very 
much on the skimpy side, particularly 
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where tens are concerned. Chicago buy- ~ 
ers have been paying $4.50 for fancy” 
tens out of California and $5.25 to $5.50 
from Ozark sources but now they are — 
having difficulty finding the spinach. The 
spring pack is not too far away now and _ 
canners should find a ready market here ~ 
when new goods are ready. 


BEANS—This market is in sorry” 
shape and the pressure to sell beans has _ 
brought up all kinds of prices, particu- 
larly on the lower grades. Chicago house- 
wives are buying 303 tins of standard 
cuts at 10¢ and that certainly won’t show 
the canner a profit but it is moving _ 
beans. Wax beans are in better shape | 
than green and better grades are even — 
a little difficult to find. It will take a lot | 
of movement to push prices back to more | 
profitable levels. 


RSP CHERRIES—Higher prices have © 
slowed the movement of water pack 
cherries but not to a point where anyone 
is concerned. Unsold stocks are at pres- 
ent somewhat less than they were at this 
time last year and prices are generally 
quoted at $2.35 for 303s and $2.65 for 
2s. Supplies of 2s are growing a little 
tight but the trade are showing nothing 
but routine interest and have done very 
little in the way of promoting this item 
for quite some time. 


CITRUS—Prices on orange juice are 
generally listed at $2.15 to $2.20 for 46 
oz. but the trade don’t have too much 
confidence in the ability of canners to 
hold at these levels. On the other hand, 
grapefruit juice is tightly held and prices 
are strong at $1.85 with some canners — 
willing to sell only when other varieties — 
are included in the sale. Grapefruit sec- 
tions are offered at $1.47% for 303s and ~ 
$4.30 for 404s. 


APPLESAUCE — After a real fast 
start which found the Chicago trade will- 
ing buyers in heavy volume up to the ~ 
first of December, sales have tapered off 
to where they are no more than routine _ 
ever since. However, prices have con- 
tinud right along at $1.40 for fancy 303s — 
out of New York and $7.75 for tens. Buy- — 
ers here are having a lot of fun predict- ~ 
ing the outcome of this market which, ~ 
however, doesn’t mean much one way or ~ 
the other. 


WEST COAST FRUITS — Most fruit | 
items from the Far West are on the short — 
side and markets are generally fina. — 
Bartlett pears appear to be in ample © 
supply but prices are unchanged from 
original opening levels with nothing on 
the horizon to indicate any change. Tne © 
bulk of unsold sweet cherries are in | 
strong hands and with stocks on the light | 
side prices should continue steady. Of | 
course, the short items like Cling | 
peaches, apricots and cocktail are main- 
taining a strong position and are ex- 
pected to continue that way until new © 
pack. 
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MARKET NEWS 


PINEAPPLE—Distributors here have 
hoen listening to rumors of a_ possible 
strike on the West Coast water front 
which could spread to the Islands but so 
far they haven’t made any moves to step 
uy shipments of pineapple. Generally the 
trade are a great deal more sensitive to 
conditions surrounding pineapple than 
they are to other troubles due to the dis- 
tz2nee involved but it will take somewhat 
more than rumors to create any action 
now. 


CALIFORNIA MARKET 


Fairly Brisk Business With Shipping Con- 
tinued Active—January Ist Stocks—Spinach 
Movement To Date Well Above Pack—Some 
Bookings Of New Pack Asparagus—North- 
ern Sardine Season Ended—Shopping 
For Salmon. 


By “Berkeley” 


Berkeley, Calif., Jan. 27, 1955 
THE SITUATION —A fairly brisk 


business continues on almost all items in 
canned fruit and vegetable lists, with in- 
creased attention reported on some items 
of canned fish that have been neglected 
for a time. Shipping is also on the active 
side, with many buyers apparently desir- 
ous of having more of their purchases in 
their own warehouses. The rather rough 
weather conditions reported from many 
parts of the country may have some- 
thing to do with this increase interest. 
Weather has been rather cooler than 
usual in many parts of California and 
growers are suggesting that some crops 
may be planted and harvested a bit later 
than usual. The first cutting of aspara- 
gus for the fresh market may well be 
delayed until later than usual and grow- 
ers expect spinach planting and harvest- 
ing to be later than in recent years. 


STOCKS—The Canners League of Cali- 
fornia, with its customary dispatch, has 
brought out detailed figures showing the 
stocks of fruits, asparagus, spinach, 
tenatoes and tomato products held by 
(.\\fornia canners as of January 1, 1955. 
usual, fruits have been reduced to a 
"1s case basis, while vegetables are 
ted in actual cases. Holdings of 
ned apricots on this date were 1,361,- 
» cases, made up of 938,066 cases of 
| ves, 180,821 cases of whole peeled and 
~ “623 cases of whole unpeeled. Hold- 
\\ s of sweet cherries were reported at 
805 eases, those of figs at 432.818 
and those of pears, 1,799,317 cases. 
! ove were 1,769,741 cases of freestone 
I ches, with Elbertas accounting for 
| (7,178 cases and the balance of 72,563 
© es made up of Lovells and other 
\. eties. Cling peaches, exclusive of 
* ved, amounted to 5,835,695 cases; fruit 
tail, 5,725,616 cases; fruits for salad, 
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571,431 cases and mixed fruits, 59,858 
cases. 


Holdings of vegetables by canners on 
January ist were: Asparagus, 459,426 
actual cases, and spinach, 540,141 cases. 
Total stocks of tomatoes in first hands as 
of this date were 3,381,898 actual cases, 
made up of 3,075,754 cases of round 
tomatoes and 306,144 cases of Italian 
type. In tomato products, stocks were: 
tomato juice, 6,955,806 cases; tomato 
catsup, 5,075,998; tomato chili sauce, 
778,343; tomato sauce and/or hot sauce, 
3,986,631; tomato paste, 2,184,166; tomato 
puree, 645,261, and tomato products not 
elsewhere specified, 218,280. 


SPINACH—Canned spinach is being 
firmly held, with some of the larger can- 
ners long since sold up. Some were com- 
pelled months ago to make purchases 
from others in order to make full deliv- 
eries as contracted. The carryover on 
March 1, 1954, was 603,419 cases and the 
pack for the season was 1,775,677 cases, 
or a total supply of 2,380,096 cases. 
Stock on hand on January 1 this year 
was 540,141 cases and the movement 
from March 1 to the first of the present 
year was 1,839,955 cases, or well above 
the pack for the season. The stock on 
hand is a well balanced one, the heaviest 
item being No. 10s at 147,535 cases, with 
8-oz. the lightest at 21,274 cases. Much 
of this stock, however, is sold awaiting 
shipping instructions. 


ASPARAGUS—The canning of aspara- 
gus will get under way shortly after 
work is launched on spinach and this 
item, too, is closely sold up. Most sales 
of No. 2 fancy white in sizes above 
mammoth-large are at $4.00, or more. 
Even ungraded sells at $3.25. White is 
in especially small supply in first hands 
there having been but 148,660 actual 
cases on hand on January Ist, with 310,- 
766 cases of all-green. Some interesting 
bookings of new pack for early delivery 
have been reported, but no opening prices 
have been formally announced. 


CHERRIES—California barreled sweet 
cherry stocks in first hands on January 
lst amounted to 22,960 barrels, against 
16,726 barrels a year earlier. The pack 
amounted to 64,760 barrels. Last year’s 
canned pack of sweet cherries was a 
light one at 261,649 cases, against 358,000 
cases the previous year. Movement of 
this fruit to the market from June Ist to 
January 1st amounted to 189,851 cases. 
The present market prices on No. 2%s 
are $5.00 for fancy, $4.70 for choice and 
$4.25 for standard. 


SARDINES—tThe sardine season has 
come to an end in the San Francisco and 
Monterey districts, but operations are 
still under way in southern California. 
The northern districts have played but a 
small part in operations the last few 
years and during the season just ended 
for them they handled but 8,886 tons, of 
a total of 63,884 tons. Since October 24, 
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fishermen have received the ex-vessel 
price of $47.50 a ton. Sales of the fin- 
ished product run the range of $7.00 to 
$7.60 for 1-lb. ovals in tomato sauce: 
$5.00 to $5.50 for No. 1 tall in brine and 
$6.25 to $6.50 for 5-oz. tall, 100 to the 
case, in tomato sauce. 


SALMON — Much _ shopping around 
seems necessary for buyers to locate full 
stocks of Alaska salmon. Red salmon is 
priced generally at $28.00-$29.00 for No. 
1 tall, but more is being had for some 
advertised brands. Red halves sell at 
$16.00-$17.00. Medium reds sell largely 
at $25.00 for this size, with chums at 
$15.50-$16.00. About the most plentiful 
item in the salmon line seems to be 
Puget Sound sockeyes in halves, with 
these priced at $16.50-$17.00. Some chum 
tall from the Pacific Northwest are 
offered at $16.00. 


OHIO VEGETABLE GROWERS 
TO MEET 


The 40th Annual Meeting of the Ohio 
Vegeable and Potato Growers Associa- 
tion will be held in the Neil House, Co- 
lumbus, Ohio, February 7-9. 


Subjects of particular interest to can- 
ning fieldmen and raw products personnel 
include the talks on Monday, February 7, 
on pest control and new varieties. Dale 
Friday, Agronomist with the Alied Chem- 
ical and Dye Corporation, will discuss the 
changing nitrogen picture. A. Lee Tow- 
son, Jr., Seabrook Farms Corporation, 
Bridgeton, N. J., will follow with a dis- 
cussion on cover crops and fertilizer prac- 
tices. The timely subject of minor ele- 
ments in vegetable and potato production 
will be presented by Dr. K. C. Berger, 
Department of Soils, University of Wis- 
consin, Madison, Wisconsin. : 


On Tuesday morning, February 8, there 
will be talks on chemical weed control, 
frost protection for the vegetable grower, 
and latest developments on sweet corn 
insect control. 


A special session on irrigation is 
planned for Tuesday afternoon, February 
8. Included will be a talk on fundamen- 
tals of soil water by L. L. Harrold, Proj- 
ect Supervisor at the U. S. Dept. of Agri- 
culture Soil and Water Conservation Re- 
search Branch, near Coshocton, Ohio. 
Virgil Overholt, Extension Agricultural 
Engineer, Ohio State University, will 
discuss limiting factors in irrigation. The 
climax of this session will be a panel 
discussion on tips for better irrigation 
practices. 


Approximately forty companies will 
arrange extensive exhibits and displays 
of new pesticides, equipment, seed, irri- 
gation equipment, and similar supplies 
used by vegetable growers. 
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GLASSED FOODS 


Consumer Prefers Decorated Tumblers 


American homemakers want and will 
buy many commonly used food items in 
decorated glass tumblers, and they will 
buy more of these foods and pay a 
reasonable price premium to get them in 
decorated tumblers, results of two 
studies on “Glass Tumblers as Sales 
Packages” recently completed by the 
Owens-Illinois Glass Company clearly 
indicate. 

To obtain this information Owens-Illi- 
nois turned to two tried and proved test- 
ing methods: 

1. A survey of housewives, making use 
of testing samples and questionnaires, 
conducted through the facilities of the 
Home Makers Guild of America. 

2. A Store Sales Test study carried out 
over a period of 24 weeks in two sets 
of selected and “paired” self-serve mar- 
kets in Cleveland. 

In spite of the fact that most products 
offered in glass tumblers presently come 
to market in plain tumblers, only one 
(11.8%) out of 10 homemakers reported 
that she preferred plain tumblers. Seven 
out of 10 (70.3%) declared that they 
preferred decorated tumblers. 

Using the paired store technique, sales 
figures for the Store Sales Test revealed 


that 61.6% of the test item—grape jell 
—was purchased in decorated glass tum- 
blers at two cents premium. This figure 
acturally rose to 69.3% in a store located 
in a low income neighborhood. At a pre- 
mium of two cents, the decorated glass 
tumbler was considered a “good buy.” 

As confirmed by the consumer survey, 
the tumbler enjoys its broadest use as a 
food package for cheese spreads, jams 
and jellies, and peanut butter. At the top 
of the list, 87.4% of the Guild homemak- 
ers surveyed said they bought cheese 
spreads in glass tumblers; 81.9% bought 
jams and jellies, and 78.9% bought pea- 
nut butter. Purchase of cottage cheese in 
glass tumblers was reported by 29.6%, 
and 9.4% said they had purchased tea 
bags in glass tumblers. 


In addition to these items, some 30 
other foods were sometimes bought in 
glass tumblers, according to the home- 
makers. The number of items listed sug- 
gests a continued broadening of the use 
of glass tumblers as sales packages. 


SAVE FOR HOME USE 


One significant factor which helps to 
explain consumers’ preference for dec- 
orated tumblers lies in the fact that 


homemakers save them for use in the 
home, with more than nine out of ten 
using them for drinking glasses. 


The decorated tumbler, depending upon 
the attractiveness of its design, helps to 
create impulse sales. It can be an eye- 
catcher and a traffic-stopper. However, 
this intangible impulse factor goes be- 
yond the stimulation of sales at point-of- 
purchase. There is an indication that the 
use of the product is affected by the at- 
tractiveness and originality of design. 
The eye appeal possessed by the dec- 
orated sample tumbler could explain why 
51.8% of the consultants opened the dec- 
orated sample tumbler first, while only 
29.5% opened the plain tumbler first. The 
remaining 18.7% opened both tumblers 
at the same time. 


Observations during the “plain only” 
and “decorated only” store test periods 
revealed that when decorated tumblers 
were not available, sales often went to 
a different variety or even to a competi- 
tive brand. When decorated tumblers 
were available, homemakers frequently 
bought more than one unit at a time of 
the item so packed in order to speed the 
accumulation of their matched tumbler 
sets. 


Copies of both the consumer and store 
test studies on “Glass Tumblers as Sales 
Packages” may be obtained in brochure 
form by writing directly to Consumer 
and Market Research Division, Owens- 
Illinois Glass Company, Toledo‘1, Ohio. 


MAIL 
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Spot prices per dozen F.O.2. 


cannery unless otherwise , 
speewied.) 
\SPARAGUS 
Calif... Fey. All Gr. No. 2 
Nominal 
UKANS, STRINGLESS, GuEEN 
Few., Pr. Style. 95 1.00 
No, 303 1,451.60 
No. 10 8.00-8.25 
Ex. Std., Cut Gr., § 02. ...... -90-.95 
No, 10 .25-7.50 
Std., Cut. Gr., 951.05 
2u, 1.70 
6 :25-6 :50 


New York 

Wh., Fey., 2 sv., No. 308.... 

Cut, Fey., 3 sv., No. 303....1.5 


2.50-2.75 


8.25 
Fey., 4 sv., cut, No. 308.......... 1.471% 

No. 10 7.75 
Ex. Std., Cut, No. 308.......... 1.25-1.30 

No. 10 6.50-7.00 
Std, NO. 1.15 
Fey., 4 sv., cut, wax, 

1.55-1.60 
WISCONSIN 
Wh., Fey., 2 sv., No. 303....2.50-2.55 

PROG 13.50-13.75 


Ex. Std., 3 sv., No. 308......1. 


Cut, Fey., 3 sv., 
7.75-8.25 


No. ‘10 
Ex. Std., 4 sv., 


Wax, Cut, Fey., 3 sv. 


Ex. Std., 4 sv.... 

No. 10 6.00 

N.W. Blue Lake 

Fey., 3 sv., cut, No. 303.......... 1.97% 
No. 10 10.75 

Texas, Std. Cut, No. 308........c000 1.00 

BEANS, LIMA 

MIDWEST 

Fey. Tiny Gr., NO. 2.45 
Sm. Gr., No. 303... 
12.00 

Fey. Gr. & Wh., No. 308..........c000 1.60 
No. 10 9.50 

BEETS 

Md., Fey. eut, Diced 308s....1.00-1.05 

Fey.. Sliced No. 

WISCONSIN 

No. 303 1.15-1.20 
No. 10 4.25-4.75 
‘ut, No. 303 .90 
No. 10 3.50-3.75 


Y. Fey., Cut & Diced 308s..1.05-1.10 


1.25 
exas, Fey.. No. 1.05 
No. 10 5.25 
RROTS 
Faney, Diced, 
No. 10 5.25-5.50 
Id., Fey., Diecd, No. 308.......... 1.00 
No. 10 5.50 
TARYLANG 
V.K. Gold., Fey., No. 8 02... .90-.95 
1.30-1.45 
8.00 
No. 10 7.00 
No. 10 
shoe Peg, Fey., No. 303 Lec 1.60-1.65 
No. 10 8.00-8.50 
Gold... Fey., No. 
No. 10 8.00-8.25 
No. 10 7.00 


Std., No. 808 0001.05 
No. 10 


MIDWEST 
W.K. Cold., Fey., Ne. 303..1.20-1.25 
No. 
Ex. Std., No. 303 d 
6.00-7.00 
C.S. Gold., Fey., No. 3 
Ex. Std., No. 303... .05-1.15 
-7.00-7.75 
No. 10 6.50 
Co. Gent. W.E., 90 
No. 303 > 
No. 10 A 
1.40-1.4 
No. 10 
PEAS 
MARYLAND ALASKAS 
No. 303, Ex. Std., 2 sv.......1.50-1.55 
1.40 
4 sv. 1.25-1.30 
Std., 4 sv. 1.20 
MARYLAND SWEETS 
4 sv. 8.75 
5 sv., & Uner. ...... 8.50-8.75 
Ex. Std., Ungr., 8 oz... -85-.90 
1.30 
No. 10 7.00 


Mipwest ALASKAS 
Fey., 1 sv., 8 02.... 


Fey., 2 sv., 8 oz 
2.00-2.15 
No. 10 
No. 303 1.65 
Ex. Std., 2 sv., 
No. 10 
Ex. Std., 3 sv 
No. 10 8.00-8.50 
No. 303 1.30 
7.50 
Std., 3 sv., No. 303.......... | 
7.00-7.25 
4 avis Nex 1.20-1.25 
MipWEstT SWEErs 
No. 303 1.65 
No. 10 8.75-9.00 
No. 303 1.50 
No. 10 
Fey., 5 sv., 8 o2z.. -90-.921%4 
No. 10 8.00 
Fey., Ung., No. 308.............1.50-1. 55 


Ex. Std., 2 sv., No. 303 
Ex. Std., 4 sv., Ung., 8 02... .85-.87'4 


1.25-1.20 
No. 10 7.50-7.75 
1.25 
No. 10 7.50 
Std., Ungr., No. 303............. 1.20-1.25 
No. 10 700 
No. 303 1.20 
No. 10 6.75-7.00 


POTATOES, SWEET 
Md., Fey., Sy. Pack, 


No. 2% 2.20-2.30 
No. 3 Squat 2.10-2.20 
PUMPKIN 
Midwest, Fey., No. 303..(nom.) 1.00 
(nom.) 5.15 
SAUERKRAUT 
Midwest, Fey.. No. 308.... .92M4-.95 
1.25-1.30 
No. 10 4.20-4.40 
15-130 
SPINACH 
Md., Fey., & 07. 80 
No. 303 1.15 
No. 2 1.20-1.25 
1.60-1.65 
No. 10 5.75-6.00 
Ozark, Fey., No. 308 ........... 1.10-1.15 
1.45-1.55 
No. 10 5.25-5.50 


CANNED FOOD PRICES 


Calif., Fey. 


No. 3038 1.10-1.12'% 
No 
No 
TOMATOFRS 
Md., Std., No. 
No, 2% .. 205-215 
Ex. Std., No. ¢ 1.45-1.50 
8.00-8.25 
New York, Fes.. 
2.50 
Ex. Std., No. 1.75-1.80 


INDIANA, Fey., ! 
Fey., Wh., No. 2 
No. 2% 


Bt, NO 1.50-1.60 
1.6 
No. 2% 
No. 10 
Std., No 
No. 303 
No. 2% 
No. 10 
Calif., Fey 1.70 
No. 2 2.00 
No. 2% 2.50 
9.50 
No. 2 1.65 
No. 2% 2.10-2.15 
No. 10 7.50-7.60 
No. 2 1.45 
No. 2% 1.85 
7.00-7.25 


Texas, Std., No. 1... 
No; 308 .... 
Fla., Std., No. 303... 


6.75-7.00 
TOMATO CATSU! 
No. 10 
Ind., Fey., 
No. 10 
Ex. Std., 
No. 10 
TOMATO PASTE (Hes 
7.50 
No. 10 (per doz.).. = 
Md., Fey., 100/6 oz. 


TOMATO PUREF 


Calif., Fey., 1.045, No. 
No. 2% 
Ind., Fey., 1.045, No. 
No. 10 
No. 10 
FRUITS 
APPLE SAUCE 
East, Fey., No. 1.35-1.45 
No. 10 7.75-8.00 
Calif. (gravensteins) 
9.00 
N.Y. Apples, fey., sl., No. 10....10.25 
APRICOTS 
No. 303 2.10-2.15 
No. 2% 3.50-3.60 
No. 10 12.00 
1.20-1.25 
2.00-2.10 
No. 2% 3.10-3.20 
No. 10 11.00 
9.85-10.10 


Whole, Unpeeled, No. 308..........1. 


Whole Peeled No 303 
3. 55-8. 65 
«-12.10-12.35 

CHERRIES 

R.S.P.. Water, No. 
No. 2 2 60-2.65 
13.00-13.75 

N.W., Calif., R.A., Fey.. 8 02.....1.75 
No, 393 8.05 
No. 2% 5.00 
No. 10 17.90 

Choice, 8 oz. 1.65 
No. 303 2.90 
No. 2% 4.70 
No. 10 16.60 

Std., No. 2% 4.25 
No. 10 15.10 

N. Y. D. Sw., 303 Ch \reinniscinennsantel 2.70 

Fey., No. 303 2.25 


No. 12.80-13.25 
Choice, No. 303 522.20 
No. 10 12.25 
PEACHES 
Calif., Cling, Fey., 
1.80-1.82% 
No. 2% 8022.90 
No. 10 9.60-9.85 
No. 2.45-2.47 14 
No. 10 8.75-9.09 
Water Pack #10 ............... 7.40-7.50 
Sw ple 2209252945 
Elberta, Fey., No. 3.35 
2.90 
PEARS 
Calif... NO. BOB 
No. 2% 3.85-3.99 
No. 10 13.50 
40-3.50 
12.50-12.65 
2.00 
No. 2% 3.00-3.15 
11.50-11.65 
N. W. Bartletts, No. 24, Fey...3.85 
Choice 3.50 
Standard 3.15 
Choice 12.65 
11.55 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2.......... 2.85 
No. 2% 3.30 
No. 10 12.60 
2.40 
2.95 
10.10-10.45 
2.40 
No. 2% 2.85 
No. 10 12.00 
Std., Half Slices, No. 2................ 2.25 
No. 2% 2.70 
10.60-10.80 
PRUNE PLUMS 
No. 10 
No. 2% 
No. 10 
JUICES 
CITRUS, BLENDED 
No. 10 4.40 
GRAPEFRUIT 
-90-.92% 
No. 10 3.90 
Texas, Fey., No. --1.00 
2.15 
ORANGE 
-9716-1.02% 
2,152.20 
No. 10 5.00 
PINEAPPLE 
Hawaiian, Fey., No. 1.10 


46 oz. 
No. 10 
46 oz. 2.25-2.50 
No. 10 4.60 
FISH 
SAIMON—PErR CASE 
Alaska, Red, No. 1T........ 28.00-29.00 
16.00-17.00 
P.S. Sockeve, No. 1T ...... 27.00-28.00 
Pink, Tall, No. 1 (nom) 20.00-21.00 
13.50 
Chums, Tall, No. 1............15.50-16.50 
SARDINES—Prr Case 
Maine, 4% Oil Keyless.................. 7.00 


Calif., Ovals 48/1's 
TUNA—Per Case 

Fey., White Meat, 14’s.... 

Fey., Light Meat, 14’ 


ner case..7.00-7.60 


13.75-16.25 


Std., Light Meat 11.25 
Chunks 11.00 
Grated 8.50 


: 
041.55 
NO. 0.500212.00 1.25 
2521.80 
Ex. Std., 5 sv., No. 303.......1.15-1.20 
TOMATO 
N. & Pa., Fey... No. 2........1.20 
= 
| 
1.50-13.00 


RATES, per insertion—straight reading, no display—one to 
three times per line 50c, four or more times per line 40c, mini- 
mum charge per Ad. $1.00. Forms close Wednesday noon. 


Address all numbered Ads: The Canning Trade, 20 S. Gay 
Street, Baltimore 2, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, Plain- 
view (West) Texas. 


We manufacture complete lines of food processing machinery 
for canned, frozen and fresh packed products. Wire us regard- 
ing your requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—(4) 50 gal. St. St. Jacketed Tilt Kettles; Stain- 
less Steel Tanks from 30 gal. to 10,500 gal.; 12 Copper Tanks 
1463 gal. to 5500 gal. sizes from closed distillery; 25 Welded 
Steel Tanks with Lastiglas or Mammut Lining from closed 
breweries. Kyler Model “H” Wrap Around Labeler for 202 x 214 
up to No. 10 cans; Elgin Twin Piston Filler; Unused Tri-Clover 
No. 2%-EH Stainless Steel Pump. Perry Equipment Corp., 1402 
N. 6th St., Philadelphia 22, Pa. 


FOR SALE—10 HP Water Tube Package Boiler, gas fired, 
nearly new; Electric Motors 1-15, 1-50 HP 1200 RPM, 1-25, 
1-30 HP 900 RPM; Tank Towers; % & 1 ton Whiz Trolleys; 
Boston Tram Switches, new. A. L. Luyat, Box 178, 22nd St. Sta., 
St. Petersburg 3, Fla. 


FOR SALE—Used Burt Labeler, 1936, 211 x 401 dia., Ser. No. 
6241; Ayars 5-pocket Filler, Ser. No. C8525, for 303 x 406 cans; 
Ayars 5-pocket Filler, Ser. No. C7580, for 307 x 409 cans. For 
above Fillers, 1 set each change parts 401 x 411, 307 x 409, 303 
tall, mise. repair parts. Sprague-Sells 15’ No. 2305 Blancher, 
belt drive, Ser. No. 41-514; Rietz Disintegrator RD12, Ser. No. 
1242, 20 HP Motor Drive; Selectro No. 185 single deck open type 
Vibrating Screen, size 18” x 60”, Ser. No. VA-1750; Link-Belt 
Liquid Vibrating Screen, size NRM 145, Ser. No. PK1224; Reeves 
Open Design Transmissions: Size 1, Class D, speed ratio 5 to 1 
—3 Size 1, Class E, speed ratio 4 to 1—Size 2, Class E, speed 
ratio 4 to 1; 4 Universal No. 1 Corn Cutters, motor driven, for 
cream or whole kernel; new 3 Scott Return Water Screens and 
Supply Tanks, less motors, Fig. 2008, Model EL 404, Ser. No.’s 
74147, 75147, 76147. Owatonna Canning Co., Owatonna, Minn. 


FOR SALE—FMC Fig. 527 300-gallon Standard Galvanized 
Type Blending Mixer, motor drive, totally enclosed, new July 
1954. Owatonna Canning Co., Owatonna, Minn. 


FOR SALE—2 Glass Lined, upright, 200 gal. Pfaudler Milk 
Pasteurizers with Agitator and Motor, $100 each; 1 Stainless 
150 gal. Vat with Motor and Agitator, $100 (with attached Pump 
and Motor $125); 1 Insulated Glass-Lined 250 gal. Vat or Pas- 
teurizer with Motor and Agitator, $150. Smith’s Creamery, 240 
E. 4th St., Salem, Ohio. Phone: Ed 7-7758, Ed 2-4311. 


FOR SALE—Complete equipment of a modern two line pea 
and corn canning plant. Geidel Canneries, Inc., Adell, Wis. 


FOR SALE—Surplus Machinery. Big. Cap. Lye-Peeler; Veg. 
Washers; M&S Fillers, shelf size & No. 10; Pea & Bean Fillers; 
Bucket Elevators; Labeler; 300 & 404 dia. Packers; Compression 
Units; Unscrambler; Pumps; Meat Cutting Machine; Mixers; 
Dicer; Flat-top, steel & rubber Belt Conveyors; Scales; Poultry 
Eviscerating Equipment; Bone Hog. S. E, Mighton Co., Bed- 
ford, Ohio. 
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WANTED and FOR SALE 


FOR SALE—1953 Chisholm Ryder Hand Pack Vegetable 
Filler 303 cans, used for 15,000 cases; 1,000 gal. Aluminum Tank; 
Standard Indiana Pulper; 100 H.P. H.R.T. Tubular self con- 
tained boiler. T. P. Hilands, Lewisburg, Pa. 


WANTED—MACHINERY 
WANTED—Food Processing Machinery, including S/S Ket- 


tles, Fillers, Retorts, Packing Equipment, Labelers, Tanks. Adv. 


5502, The Canning Trade. 


WANTED—2 CR Model F Bean Snippers; 1 Bean Blancher; 
1 Urschel String Bean Cutter; 1 CR Nubbin Grader; 1 CR Dou- 
ble Bean Grader, 1 section drops 2’s, 2nd section drops 3’s, and 
balance over; 1 Robins Bean Slitter and Shaker. The above 
listed equipment must be in good condition. Give full descrip- 
tion and price in first letter. Santa Fe Canning Corp., Santa 
Maria, Calif. 


WANTED—Three Rod Washers for Lima Beans. Advise size, 
condition and price. The Brakeleys, Inc., Milford, Del. 


WANTED—1 28 Valve Horix Catsup Filler and Valves; 1 500 
gallon Stainless Steel Tank with Stainless Steel Steam Coil; 1 
4-pocket Chisholm Ryder Pea and Bean Filler; 1 48/1 High Speed 
Can Case Packer; 1 12 oz. Catsup Bottle Case Packer; 1 Con- 
tinuous Feed Can Labeler for 404 x 700 cans; 1 Dudley 2-lane 
Can Dumper and Unscrambler. Reply with complete description, 
photograph, if available, and price. Midwest location for inspec- 
tion purposes preferred. Adv. 5541, The Canning Trade. 


WANTED—Caser 48/300 x 407-6 x 4 x 2, Washington Foods, 
Washington C. H., Ohio. 


FOR SALE—FACTORIES 


FOR SALE, RENT, OR LEASE—Large Tomato Canning 
Plant in Central Indiana; selling due to illness. Well equipped. 
For further information write: Adv. 5501, The Canning Trade. 


FOR SALE, RENT OR LEASE—Large Canning Plant ineclud- 
ing Sauerkraut and Dehydrating Plants in Southern Wisconsin 
the heart of all vegetables. Well equipped. For further informa- 
tion write Adv. 5530, The Canning Trade. 


FOR RENT OR SALE—Tomato Cannery, Room for 100 
peelers, Warehouse space for 60,000 cases. Private R.R. siding. 
Selling due to illness. T. P. Hilands, Lewisburg, Pa. 


BUSINESS OPPORTUNITIES 


BROKER of long standing and excellent connections in Puerto 
Rico wishes to contact canners of all kinds of fruits ad vege- 
tables interested in selling their products on a cash basis. Write 
particulars of your products to: Broker, P.O. Box 219, Sar 
Juan, Puerto Rico. 


DISTRIBUTOR (Baltimore) looking for a new and different 
fast selling item. What do you have? Adv. 5546, The Can- 
ning Trade. 


THE CANNING TRADE 


January 31, 1955 
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